
   

 
 
 
 
 
 
 
 
 
 
 
 
 

Marketing for 2004 
 

Objectives 
 

•Target higher spending, active visitors 
•Stimulate demand during traditional shoulder periods of spring and fall 
•Showcase the diversity of Hawaii’s Big Island – natural wonders, activities, major 
festivals and events, cultural assets 
•Support BIVB members with partnership initiatives 
•Marketing initiatives within select cities to support direct air service 
 

Strategies 
 
•Center marketing thrust on Top Ten States 
•Within Top Ten – Focus on California  
•Next Four Years: Grow Market Share in Bridal/Romance Niche 
•Next Four Years: Grow Market Share in MCI 
 

Advertising 
 

Focus on Top Ten States 
California 
Washington 
Texas 
Illinois 
Colorado 
New York 
Oregon 
Florida 
Arizona 
Michigan 
 
•Emphasize California 
•Greatest Growth Potential 



   

Grow Market Share in Bridal/Romance 
Positioning in US West 
•Range of activities, experiences and events for active vacationers 
•Beautiful Setting 
•Aloha 
Positioning in US East 
•Differentiate from other warm weather destinations 
•Host Culture 
•Beautiful setting 
•Aloha 
 
Advertising Consumer Media Plan 
Print Ads 
Wholesale/Airline Partners*  Jan – Dec 
 
Conde Nast Traveler*   March 
   select states  June 
 
Frommer’s Budget Travel*  May 
      June  
      July 
      September 
 
Texas Monthly*    February 
      March 
 
New York Times*    February 
   supports consumer show 
 
Healthy Choice*    June – Oct 
   Publications TBA 
   In-Store 
   Broadcast Component 
 
Home Network – LA Market  June 
   Bon Appetit  September 
   Country Home 
   Food & Wine 
   Garden Design 
   House & Garden 
   This Old House 
   Traditional Home 
 
Pacific Rim Weddings   Jan – Dec 
      
Bridal Guide*    January 
      March 
      September 



   

 
Brides*     January 
      March  
 
Modern Bride*    February 
 
Modern Bride Connections*  Jan – Dec 
 
The Knot*     Spring 
      Autumn 
 
Athlon Golf*     Jan - Dec 
 
NCGA/FORE    March 
      April 
      July 
 
Broadcast Ads 
Spot Cable TV – Seattle*   January 
   supports consumer show 
Radio – LA*     February 
   supports consumer show 
Golf Hawaii*     Jan – March 
National – Golf Channel   Oct - Dec 
 
Internet 
Expedia     February 
      April 
      June 
      September 
Google      February 
Theknot.com    Jan – Dec 
 

2004 Media Blitz Schedule 
 
The Big Island Visitors Bureau will be coordinating media blitzes targeting the 
following cities in 2004. 
 
New York     January 19-23 
 
Texas and Colorado   February 23-27 
 
San Francisco and the Bay Area March 15-19 
To include Oakland, San Jose and Contra Costa County 
 
Los Angeles / San Diego   June 7-11 
To include Riverside, Orange County, Anaheim, Santa Ana, Irvine, Costa Mesa 
 



   

Oregon, Washington and Canada August 23-27 
 
Please contact the following for more information on the BIVB 2004 
Marketing Plan:  
 
George Applegate   Executive Director 
 961-5797   gapplegate@hvcb.org 
 
Eric Dutro,   Dir. of Sales     
886-1655   edutro@hvcb.org 
 
Vivian Landrum   Dir. of Public Relations and Communications 
886-1655   vlandrum@hvcb.org 
 
 
 
 
 
 

 


