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"HVCB Tourism Industry Update" is a bi-weekly briefing of travel news and developments affecting Hawai'‘i's visitor
industry, compiled by the HVCB Market Trends Department.

FOR IMMEDIATE RELEASE Contact: Darlene Morikawa
dmorikawa@hvch.org
808.924.0259

Inside this issue...

1. FEATURE
2 Thanksgiving Holiday Travel Projected to Surpass Prior-Year Levels, Despite Barriers

2. HAWAI'l

Consumer Travel Behaviors
> Domestic Passenger Volume to Hawai'i Six Points Ahead for Latest Seven Day Average

Current Industry Developments
o State of Hawai‘i Forecasts Solid Tourism Growth for 2005

3. NATIONAL / INTERNATIONAL

Consumer Travel Behaviors
2 Online Travel Revenues Projected to Increase Nearly 20 Percent in 2005

Current Industry Developments

2 TSA Issues Holiday Checklist for Air Travelers for Busy Holiday Season
2 International Arrivals to the U.S. Up 7.9 Percent Through August

1. FEATURE

T TOP
2 Thanksgiving Holiday Travel Projected to Surpass Prior-Year Levels, Despite Barriers

Despite the recent drops in consumer confidence and rise in travel prices, domestic travel by Americans
this Thanksgiving holiday is projected to inch up 0.8 percent compared to 2004, according to AAA. A
holiday trip is defined as travel of 50 or more miles away from home, one way.

o0 4.6 million, or 12 percent of Thanksgiving travelers, expect to travel by air, up 1.3 percent
from last year.
» AAA suggests that airports will be crowded this holiday (see TSA story in this
issue for details on their holiday air travel checklist).

o With 1.3 million air travelers, the Southeast region is expected have the highest number
of air travelers, followed by the West (1.2 million), the Midwest (760,000); Northeast
(750,000); and the Great Lakes region (620,000).

0 Holiday auto travelers continue to make up the bulk this Thanksgiving, with 83 percent of
holiday travelers (30.8 million), a nominal increase (+0.7%) from last year.
» Though gas prices are down an average of 48 cents from last month, the price at
the pump is still 32 cents higher than last year.


http://www.aaanewsroom.net/Articles.asp?ArticleID=411&SectionID=&CategoryID=8&SectionID=4&

0 AAA states that in addition to higher gas prices, hotel and car rental prices are also on
the rise this holiday season.

o0 55 percent of Thanksgiving holiday travelers are expected to stay with friends or
relatives. Other types of accommodations during the holiday include: hotels and motels
(28%); and cabin/condo (7%).

0 The top destinations this Thanksgiving season:
» Towns/Rural Areas -- 37%
» City Destinations -- 34%
» Oceans/Beaches -- 10%
» Mountains -- 10%

2. HAWAI'l

NTOP

B CONSUMER TRAVEL BEHAVIORS
< Domestic Passenger Volume to Hawai'i Six Points Ahead for Latest Seven Day Average

According to statistics published by the state Department of Business, Economic Development and
Tourism, domestic passenger volume ended the latest seven-day period up six percent compared to
prior-year levels for the period ending November 20, 2005. Nonstop passenger volume from Japan was
down four percent below 2004 levels for the period, and total domestic and international (excluding
Canada) passenger volume on nonstop flights to Hawai‘i volume ended the week four percent above
prior-year levels. For the most recent Seven Day Moving Average chart, visit HVCB’s Market Trends
Online: http://www.hvcb.org/trends

7-Day Moving Average Daily Passenger Volume
(2005 Volume as Percentage of 2004 Volume)
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Source: HVCB analysis based on data from DBEDT

Note: Passenger volume figures include both visitors and residents

B CURRENT INDUSTRY DEVELOPMENTS

9 State of Hawai‘i Forecasts Solid Tourism Growth for 2005

The state Department of Business, Economic Development and Tourism (DBEDT) released its latest
Quarterly Statistical and Economic Report (for the 4" Quarter 2005), revising its forecast positively to a
6.5 percent increase in both visitor arrivals (to 7.4 million) and visitor days (to 67.5 million) for 2005.
Visitor expenditures are also expected to increase by the end of the year, reaching an estimated $11.6
billion, up 6.9 percent over 2004 levels. The Hawai'i Tourism Authority is targeting a 3.0 percent increase
in visitor arrivals to Hawai'i; a 3.7 percent increase in visitor days; and 6.1 percent increase in visitor
expenditures for 2005.
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http://www.hawaii.gov/dbedt
http://www.hawaii.gov/dbedt
http://www.hvcb.org/trends
http://www3.hawaii.gov/dbedt/index.cfm?section=READ_LatestData474

» Looking ahead to 2006, DBEDT forecasts visitor arrivals, visitor days and visitor expenditures to
rise 2.9 percent, 2.9 percent, and 5.8 percent, respectively, compared to 2005 levels. Each of
these figures has been revised upward compared to the third quarter forecast.

3. NATIONAL / INTERNATIONAL

B CONSUMER TRAVEL BEHAVIORS

2 Online Travel Revenues Projected to Increase Nearly 20 Percent in 2005

NTOP

Online travel spending in the U.S., including both leisure and business, is expected to reach $68 billion by
the end of the year, up nearly 20 percent from 2004 levels, according to a forecast by JupiterResearch
(reported by eMarketer). Online revenues are expected to grow steadily over the next five years,
reaching $104 billion by 2010. The report cites the growing number of online consumers in the U.S., as
well as increased awareness of travel services offered online, as the main reasons behind the growth.

» The forecast also states that online bookings are being driven in part by hotel, airline and car

rental suppliers offering online pricing and packaging incentives.

» When compared to online travel agency websites (i.e., Expedia, Orbitz, and Travelocity), online
bookings made directly from supplier websites will equal 56 percent of all travel booked online in

2005, and should hit 62 percent by 2010, according to Jupiter’s forecast.

B CURRENT INDUSTRY DEVELOPMENTS

2 TSA Issues Holiday Checklist for Air Travelers for Busy Holiday Season

The Transportation Security Administration (TSA) of the U.S. Department of
Homeland Security issued a Holiday Checklist (see box at right), urging air
travelers to plan ahead for air travel security procedures this holiday season.
The agency expects heavy passenger volume throughout the busy November
and December holidays. The checklist offers passengers tips to prepare for the
screening process to minimize delays and help make the process as efficient as
possible.

< International Arrivals to the U.S. Up 7.9 Percent Through August

The U.S. welcomed over 27.9 million international visitors through August 2005,
up 7.9 percent over prior-year levels, according to the Office of Travel and
Tourism Industries (OTTI) of the U.S. Department of Commerce. Highlights for
the eight-month period include:

» Japanese arrivals totaled over 2.5 million through August, an increase of
3.1 percent over prior-year levels.

> Arrivals from Canada increased 8.8 percent over year-to-date 2004
levels, totaling 10.6 million arrivals through August 2005.

> According to OTTI estimates, Honolulu was the fourth largest U.S. port-
of-entry for overseas visitors to the U.S., welcoming nearly 1.1 million
overseas travelers (not including Canada or Mexico), up four percent
through August 2005. Honolulu ranks just behind New York City (2.1
million overseas arrivals), Miami (1.7 million), and Los Angeles (1.5
million) in overseas arrivals to the U.S. Honolulu ranks ahead of
Newark (860,000), Chicago (834,000), and San Francisco (806,000).

* Transportation
Securit

Y For more information
Administration

visit www.tsa.gov

= Double check the contants of your
pockets, bage and carry-on luggage to
no prohibited items wera
Inadvertently packed. Lighiters, firearms
r othar weapons afe prohibited as
cafry-on items

* Firearms placed in checked bags must be
propetly declared o your airfine

* Gel to the alrport in plenty of ime.

= Take laptops and video cameras out
of thair cases.

* Do not wrap gifis.

* Do not pack fragila or valuable items in
chacked baggaga. Ship or take them with
you In carmy-on baggape

* Pul undevalopad fm in checked
Screaning equipmeant will

. may raguire addiional screaning
even if the metal detector DOES NOT
alarm

* Do not overpack bags. Closing
ovarsiuffed bag e difficult and many
result in that ch d bag being delayed.

* Do not lock your bag unlass you usa a
TaA-authorized lock

gers salected for additional
ng hiave the right to request it bea
dane In a private location.

Source: Transportation Security Administration

We welcome any suggestions or comments that you may have that will help us improve the
quality of the Tourism Industry Update. Please feel free to share your ideas:

Darlene Morikawa <+ dmorikawa@hvcb.org <+
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tel. 808.924.0259
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http://www.emarketer.com/article.aspx?1003686
http://www.tsa.gov/public/display?theme=40&content=0900051980186900
http://www.ita.doc.gov/media/PressReleases/1105/tourism_111005.html
http://www.ita.doc.gov/media/PressReleases/1105/tourism_111005.html
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